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Driving direct 
response… payment 
There are many ways for the consumers to pay 
now with many more options being mooted to 
arrive. The boom in contactless mobile payments 
is forecast to expand rapidly and will inevitably 
set a new ’norm’ in consumer behaviour in the 
coming years. It will also enable a larger scale of 
innovation across the OOH landscape. 

Our vision 
The consumer adoption allows us to think differently 
about the role of payment across the OOH landscape. 
A medium that is often described as primarily a ‘brand 
awareness’ driver, can now become an aggressor in 
driving real-time purchase. This in turn will provide 
OOH with another analytic point to demonstrate the 
effectiveness and accountability in driving ROI. 

Real-time service 
You can now order almost anything while out and 

about thanks to your mobile or any other connected 
devices and get your order delivered almost 

anywhere within a few hours. With leading delivery 
service brands mooting the idea of using drone 

networks to deliver even faster, we are moving to an 
ever-increasing real time service world.  

Our vision 
If customers are making their orders  before even 
being near stores, OOH will continue at a greater 
depth to take over the role of shop window to deliver 
a brand experience. As new models are developed, 
the need to influence consumer behaviour will mean 
an ever-stronger role for OOH to build client / 
consumer real-time connection. 



Ad blocking 
challenges ahead 

With digital spend constantly growing the increasing threat 
of ad blockers is causing concern throughout the digital 
industry. Consumer prevention of ads on their devices 
means the digital industry faces a tough challenge ahead. 
Along with ever-increasing pressures from viewability and 
ad-fraud, online marketing will face stronger than ever 
pressure in demonstrating accountability to marketeers. 

Our vision 
With sustained digital OOH growth we are 
collaborating with our agencies’ digital teams to 
create new extension opportunities on top of 
traditional online marketing. As a medium that 
can’t be switched off, OOH is nearly three times 
more efficient in driving online search activity than 
other broadcast media. 

The experience 
economy 

We live in an ‘Experience Economy’ and consumers 
are increasingly marketing savvy, ignoring disruptive 
advertising that doesn’t provide something valuable 

to them. Consumers want to be rewarded for 
providing their attention, so the role of effective 

disruption is greater than ever.  

Our vision 
With experiential as a way of creating a consumer 
brand experience we think it is essential to 
expanding our analytic suite with the creation of a 
global app that allows us to track consumer 
engagement via brand ambassadors recording CRM 
and via technology allowing us to record overall 
and segmented consumer dwell time by their 
navigation through an event space. 



The connected 
content consumer 
Periscope and Snapchat are two of the fastest rising 
apps of all time, both apps have over 100 million 
daily users enjoying the creation, curation and access 
to real time content. Brands are increasingly using 
these platforms. Red Bull used Periscope to live 
stream events at the Miami Music Week as well as 
pushing out social content through Snapchat. 

Our vision 
Real time service is here and is set to change the 
speed and nature of service and brand 
communication. If customers are making their orders  
before even being near stores, OOH will continue at a 
greater depth to take over the role of shop window to 
deliver a brand experience. As new models are 
developed, the need to influence consumer behaviour 
will mean an ever-stronger role for OOH to build 
client / consumer real-time connection. 

Click & connect … 
a new audience 

Click and collect truly entered the mainstream 
providing exciting horizons for retailers and a great 

opportunity for OOH advertising. The target 
audience benefitting most from click and collect are 

young, urban and mobile. As home delivery is not 
convenient for these consumers with busy lives who 
by definition spend most of their time out of home. 

Our vision 
Posterscope’s own proprietary survey OCS (Out of 
Home Consumer Survey) identifies that consumers 
who use click & collect have a very strong relationship 
with OOH advertising. With its audience and dual 
virtual / physical retail role OOH could be argued as 
the ideal medium to make the most of the growing 
click and collect trend which could define the retail 
landscape for many years to come. 



A beacon of 
new consumer engagement 

Facebook’s Bluetooth Beacon announcement in 
2015 was a significant indicator that the tech had 
moved from tomorrow’s possibility to today’s 
reality. Facebook plans to push usage to 1.5 billion 
global users delivering information about nearby 
shops, landmarks and experiences to users. 

Our vision 
This increased connection will allow retail outlets or 
businesses to create a new CRM opportunity or 
customer connection moment – enriching the customer 
experience and providing access to greater consumer / 
brand collaboration. OOH will play a key role in 
supporting and driving beacon adoption and solutions 
for clients as beacons will increasingly be housed within 
OOH locations. 

The truth about 
programmatic OOH 

Across the media industry, programmatic, and more 
specifically the ‘automation of media bookings’ will 

become the norm, as we look to deliver faster, more 
accurate and accountable delivery of media solutions. 

Our vision 
We have been working behind the scenes on a 
programmatic solution in partnership with the media 
owners and will also be looking to launch this very soon. 
What is fundamental to us is delivering a solution that 
means we can deliver a product at scale. We are keen to 
ensure the product makes a positive difference to the 
expediency of purchase; is truly automated and delivers 
increased flexibility and agility. 



Advertising for 
the good of society 

Each generation of consumers are more socially aware than the last 
and companies are increasingly being held accountable for their 

actions. People are no longer just buying a product, they are buying 
into the brand and its corporate values as well. Brands therefore need 
to ensure that these values are at the forefront whenever they engage 

with consumers. If done smartly this builds trust, brand loyalty and can 
serve to improve the overall performance of an advertising campaign 

Our vision 
We have created our Urban Partnerships movement 
that makes advertising budgets work harder to create 
truly innovative media firsts, whilst at the same time 
giving value back to the community. From partnership 
provision of public infrastructure to live experiences 
that engage people on multiple levels and leave 
lasting legacies and impact. 

Personalisation 
@ scale 

With applications like Google Now and Siri becoming 
commonplace in consumers’ lives, they have come to 
expect a high level of personalised service everywhere. 
Marketing will begin to rely more heavily on a 
differentiated customer service with even greater 
demand for personalisation of communication in order 
to drive engagement and response. 

Our vision 
Using real time triggers (weather, beacons, road 
traffic, flight times and numerous other sources) to 
allow OOH to deliver the right message, at the right 
time, in the right  location enables significant 
improvements across brand tracking research 
studies showing awareness and consideration 
levels increasing vs. previous norms. 
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